


● ● ● ●

•

•

•

•

•

•

•

https://www.gavi.org/sites/default/files/support/Gavi_Zero-dose_AnalysisCard.pdf
https://irp.cdn-website.com/44236788/files/uploaded/Gavi_Zero-dose_FundingGuidelines.pdf
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"Many mothers sought services from Traditional Birth Attendants (TBA) despite being banned by the government." 

Sole abstract from Uganda (Barriers to reaching the Zero-Dose and under immunized children) that mentioned 

TBA while traditional medicines continue to be provided by qualified and registered as well as unqualified and 

unregistered THPs who are closest and trusted the most by a vast majority of communities in LMICs. 
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2000 Pennsylvania Ave, NW, Suite 7000 

Washington, DC 20006
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